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Introduction
Vatican City (Agenzia Fides) - In an epoch in which new technology occupies - indeed almost invades - a large share of communications and daily life, radio, as a means of communication might appear out dated and no longer in use. Nothing could be more wrong. Actually radio in recent times has drawn new life and new energy from the Internet. A means of communication then, still very much in use in the north and also in the south of the world, since it is easy and cheap to use, requiring no technological apparatus.

Radio, as a mass medium, is fundamental, since it spreads it messages exclusively through the use of words, with evocative and educative power. What is more, one can listen to the radio while doing something else. Radio can be used by people who are ill, people with little instruction, it enters homes, offices, cars. A humble tool of great potential: a country like Italy, for example, out of a population of about 55 million, has an estimated 38 million radio listeners. 

Radio is one of several means of communication including print media, used by the Catholic Church to communicate the greatest Message of all, Jesus Christ. The theme of Pope Benedict XVI's Message for World Communications Day 2009, "New technology, new relations. Promoting a culture of respect, dialogue and friendship" shows that the Church pays great attention to the communicative potential of new technology, the Internet especially. Since it was first announced, the most important Message in all history, has been passed on by word of mouth, Jesus can be said to be an excellent master of communication. This is why every modern, intelligent Christian should view the media as field of interest and of mission.

Papal Magisterium and communications 

Official Catholic Church communication, in the past and especially in our day with the advent of radio and television, has been to a great extent entrusted to Papal communication: Letters, Messages, Encyclicals, Angelus reflections and special messages for various occasions. The Catholic Church has always intelligently approached the means of communications, radio, television and now new technology. She needs to know the potential and the shortcomings of the different media. In every epoch the Church has made use of any means to spread the Christian message: it suffices to think of the Church's relationship with the printing press, which made it possible to diffuse the Bible, despite the difficult times from a religious point of view. 

Over the last two centuries the Pontiffs have given considerable impulse to Church communication, introducing significant and lasting changes. At the end of the 19th century, in 1898, the first cinema images of a Pope were circulated: Leo XIII walking in the Vatican Gardens. Later Pope Pius XI took an important step with the inauguration on 12 February 1931 of Vatican Radio, founded by Guglielmo Marconi. Vatican Radio is still the radio station of the Holy See; and its task is to communicate and to evangelise, broadcasting Papal messages, information on the Holy See and on the life of the Catholic Church all over the world, guiding the faithful in the face of difficult situations and events, illuminating minds with the teaching of the Church.

On 2 April 1964, with a Motu Proprio In fructibus multis, Pope Paul VI instituted the Pontifical Commission for Social Communications. The Holy Father, in this way, implemented what was emerging from the Second Vatican Council and from the intuition of his direct predecessor, Pope John XXIII, who in 1959, with the motu proprio Boni Pastoris, had changed the Pontifical Commission for Educational and Religious Films (established by Pius XII on 17 September 1948) 
into the Pontifical Commission for Cinema, Radio and Television aggregating it to the Secretariat of State as a permanent Office of the Holy See. During the Council this Commission was charged with relations between the Council and the world of news and journalism. With the apostolic Constitution Pastor Bonus promulgated by Pope John Paul II at the Consistory of 28 June 1988, the Pontifical Commission for Social Communications became on 1 March 1989 the Pontifical Council for Social Communications, and, as such, an Office of the Roman Curia in its own right. In accordance with Article 169 of the above-mentioned Apostolic Constitution, the Office " deals with questions concerning the instruments of social communication, so that also by these means the message of salvation and human progress may serve the growth of civilization and morality".

John Paul II was certainly an extraordinarily communicative Pope: everything about him was communication, his apostolic journeys, the World Youth Days he initiated and presided right to the end, even his illness and death. The Pontificate of John Paul II took place during a period of great media expansion, and the Pope realised its importance and potential for positive use. Under his Pontificate in 1983, the Holy See established its own TV centre Centro Televisivo Vaticano, to document the Petrine Ministry with images. Again during his Pontificate VIS Vatican Information Service was launched, aggregated with the Holy See Press Office. VIS provides Monday to Friday daily news reports on the activity of the Pope and the Curia offices in four languages, English, French, Italian and Spanish. 

The Pontificate of Pope Benedict XVI is still only beginning, but with great attention for the media; an agreement with Youtube means Papal activities can be watched on this  'video web site', a fruit of what the Pope calls the digital generation; a video-news channel on daily Papal activities and Vatican events available in English, German, Italian and Spanish. In his 2009 Message for World Communications Day Pope Benedict addressed young Catholics in particular, encouraging them to “bear witness to the faith in the digital world”. The Pope wrote: “ In the early life of the Church, the great Apostles and their disciples brought the Good News of Jesus to the Greek and Roman world. Just as, at that time, a fruitful evangelization required that careful attention be given to understanding the culture and customs of those pagan peoples so that the truth of the gospel would touch their hearts and minds, so also today, the proclamation of Christ in the world of new technologies requires a profound knowledge of this world if the technologies are to serve our mission adequately. It falls, in particular, to young people, who have an almost spontaneous affinity for the new means of communication, to take on the responsibility for the evangelization of this "digital continent"."

Interview with Archbishop Claudio Maria Celli, 

President of the Pontifical Council for Social Communications 

Archbishop Celli, does Youtube mark a new approach on the part of the Catholic Church towards new communications technology: what advantages does this technology offer for spreading the message of the Gospel?

I believe that the Holy See, and the Holy Father's Message particularly, has revealed its awareness of the positive aspect of new communications technology. We all realise the limits and ambiguity of such technology but nevertheless the Holy See's evaluation remains positive. And 'new technology' means 'new relations' : today these means allow us to cross geographical barriers offering unexpected possibilities for knowledge and relation. This favours what I would call a 'Christian' vision of the world, because eliminating certain barriers which do exist, we realise that the world is one great family. New technology, therefore, offers great opportunities: the challenge is how to make these opportunities serve human values and contents. This is why in the second part of his message the Pope calls for the promotion of a culture of dialogue, respect and friendship. 

Media technology obviously has technical aspects, but it must also have a soul, based on values, first of all the value of dialogue and respect for others. The Pope insists on the need to promote a new culture and the Church views these new opportunities with keen interest and encourages them. It should be said that although the media are helpful, they can never take the place of a community. Media make contact, build relations and listen and this favours a path of knowledge, however only a community can lead people to discover true values, technology therefore must be connected with a community which welcomes people anxious to undertake a certain type of journey. Media can never replace a live, active community of persons. Christian life is not an ideology to assimilate, it is a style of life to be lived; and every Christian community explicates the Christian message with its ever richer life. 

Recently you visited the Ivory Coast in Africa: traditional or new technology for mission? And how to eliminate the digital divide and promote access to every means of communication?

Recent meetings with the Catholic Bishops of Ivory Coast and then with Catholic Bishops of Nigeria, were an opportunity to speak about social communications and new communication technology. Nigeria's population of over 100 million, includes an estimated 4 million Internet users. This shows that young Africans with a higher culture, are opening to new media technology; the new youth, especially the university population, is inserted in the question of the use of new media technology. Although the traditional means of communication are not abandoned, for example print media ( diocesan bulletins keep parish communities in contact among themselves and with the bishop) and radio –Africa has about 200 Catholic radio stations but the issue of new means of communication is emerging. 

Traditional media are useful in places without electricity, areas of the so-called digital divide, which affects vast sectors of humanity denied access to new media technology closely connected with development: globalisation owes its progress to information technology; without it, social and economic development slows down. The Pope is keenly aware of this as he stated in his message. Today vast sectors of humanity, especially young people, have never seen or heard of a computer, the Internet, a mobile telephone. We see a path which must be supported, understood, supported. At the moment we are tackling the issue of ‘programme banks’: because very often media have technology teams but lack the capacity to produce suitable programmes.

Speaking of new media technology, one immediately thinks of young people: what can young people do for the Church in the Third Millennium?

The Pope's Message for 2009 is addressed to the digital generation, because Youtube attracts mainly young adults (aged 25-35). When we announced the agreement with Youtube I was asked by a journalist present if the Pope were not lowering himself in this way. I replied: the Son of God lowered himself, taking on human nature and living among us, and this is the Church. Secondly the Pope wants to be wherever people come together, and this is one of the modern meeting places; young people contribute to this reality and their contribution is to be received and understood. Of course the Church cannot limit her mission to this, but I believe she should make use of every technological means; the Church knows she is a living community and her message, through whatever media it is announced, needs to be received by a living and active community.

How can there be mission, through communication, where communications do not exist?

In mission territories Catholic radio offers a twofold contribution: first of all formation for fuller development; the Church with her message of evangelisation aims to form people; her message has an important human dimension; the second contribution is the proclamation of the Gospel. Our aim is to help Catholics become familiar with new media technology, and to use these means to transmit the Gospel message. The media, as the Pope says in his message, are not simply tools. Modern means of communications are creating a new culture and in this inter-active, multimedia culture the Church wishes to be present. Our concern is to prepare men and women to be part of this culture, to be channels of human and Gospel values, to permeate like leaven, uplifting this new human reality in which we live..

In June 2008 a Congress was organised for Catholic Radio operators: what points for reflection and action emerged on that occasion? What makes radio so suitable for missionary work?

Today people are rediscovering radio, it is undeniably more easily adapted to the path of man, it is undeniably easier to shape, from the formal point of view, to the movement of the life of man today; it is undeniable that radio must have certain functions, as the title of the congress underlined “Identity and Mission”: on the one hand there is the identity of a Catholic Radio whose purpose is to proclaim the Gospel, but also to enter into dialogue with everyone not only Catholics, especially today when people experience solitude and seek some sort of identity. The function of Radio must be not only devotional, which is a positive trait, it must also dialogue with people far away, who do not share or do not know the Gospel. This is why a Catholic Radio is always missionary, and must always be a community, a community which welcomes those who through Radio discover Christian values and Christ himself; Catholic Radio must have a dimension of dialogue and it must become a dialogue of life with the people, sharing joys and woes and struggles. This is the way for Catholic Radio today. 

On the feast of St Francis de Sales, patron saint of communicators, you expressed the hope that communicators would be messengers of the truth: what are the traits of the good communicator? How can the truth be reached?

Last  year's Papal Message for World Communications Day spoke eloquently of the media at a crossroads, between Self-Promotion and Service. I believe that not only the communicator but every man and woman should express life's powerful search for the truth. And this search for the truth is to be shared with others. This is true for all of us and not only for communicators for whom it is a service: the greatest communicators in history were not interested in gossip, they sought the truth, whatever it was, and often paid a high price for that truth. So man needs to discover the  Truth: man seeks not any truth, but the one Truth, the Truth about man, about the destiny of the human person, the meaning of the human person, the meaning of life. This passionate search for the Truth must be a mark of the true communicator; moreover fascinating and passionate work of mission is sharing the Truth with others, even though certain sectors of society have no desire for the truth.

What are your expectations for the celebration of World Communications Day ?

For the Church the aim of World Communications Day is to bring certain values to the attention of media operators. One result has been reached: because the papal message is addressed mainly to young people, we involved young people in its diffusion. About 100,000 young people sent the Pope's message to friends via the Internet. As the Lord Jesus said, our task is to sow, but then we leave it to God to verify in what way the message bears fruit, transforms and animates the presence of the Church and of people of goodwill in this sector. 
International Catholic Radio Congress 
Given its accessibility and simple use of the word and few means, Radio as a tool for Catholic missionary work has been rediscovered. The connection between mission and radio was the subject of a Meeting in Rome, organised in June 2008 by the Pontifical Council for Social Communications with a significant title: “Identity and mission of Catholic radio today. From thought about man to information at the service of the person”. The meeting, attended by representatives of more than 60 different countries, offered an opportunity to reflect on the role of the radio in mission territories and to share experience in the field. The participants were received in a special audience by the Holy Father Benedict XVI, who stressed the importance of the word, fundamental tool for man: " In its simplicity and apparent poverty, the word, inscribed in the common grammar of language, is an instrument that assists the human capacity for relationships. This is based on the shared riches of a reason created in the image and likeness of the eternal Logos of God in which all things are created freely and for love.”. The subject of the word was also central in the Synod of Bishops held in October last year on the theme,  The Word of God in the life of the Church. 

The purpose of the Congress was to offer a contribution and share present day impressions and situations. Work groups discussed various questions: the role of radio in communicating the word; the potential of radio according to the message and the public addressed; issues which can be tackled by radio; the contribution of new technology in using the radio to the maximum of the opportunity offered. Important ideas for work emerged from the Congress, as the Pope told the participants: awareness that Catholic radio always finds new ways for mission; the certainty that also radio experience is born of an encounter with Jesus,  and therefore it has the mission to spread the Gospel, lived in a specific context (according to the place, for example); human development, a task for radio especially in difficult places, where even radio appears to be an impossible venture; and Archbishop Celli recalled awareness of being bearers of a message from on High, a message greater than man: it is not technological innovation or personal capacity that makes radio an important channel for evangelisation, instead, it is God's grace transmitted through the Word. 

Interview with Dr Angelo Scelzo, 

Under Secretary of the Pontifical Council for Social Communications 

A Youtube channel on the activity of the Pope and the Vatican was opened recently: is use of the Internet changing Catholic communication?

No, I would not say that it changes the Church's communication; but that the Church uses these opportunities for her communication to better diffuse her message, to reach ever wider and more articulated audiences, especially the digital generation, young people. But the Church's specific message never changes. The agreement with Youtube, does not involve a specific production on the activity of the Pope, the Church, the Roman Curia; Youtube simply takes what is produced by official Church sources. This means there is no variation in the Church's manner of communication, but the Church takes these new means into consideration because she has a message to share and rather than avoid new technology, she acknowledges the fundamental role of this new media for spreading a message. The Church herself is communication, her role is to proclaim the Word, to spread the news which changed the world two thousand years ago; the early Church spread the message by word of mouth, the Church today makes use of every available means.

What are the dangers and the opportunities of using new technology to spread the Gospel message?

The Church uses new media not only from the technical point of view. The use of the means has certain consequences and the Church reflects on the best manner of using these means, which, as the Pope's message underlines, can be the basis of a new relational network, wider areas of dialogue, contact. New technology, new relations. And the aim is for these new relations to be relations of dialogue, tolerance, friendship, and all those positive values which the Web itself does not offer, but which can derive from new technology. This does not mean ignoring the risks, or approaching this new reality naively; risks must be assessed, especially improper use of the Web, but the Pope speaks of another fundamental danger: new technology threatens to broaden the gap between rich countries and poor countries and increase poor countries' communication deficit. This is serious, because in our modern developed society, scarcity of communication is equal to scarcity of a prime necessity. 

Another danger is the risk of seeing the new media only from the technical side and not from the relational aspect, that is, that communities can be created and not only virtual communities; it is not only important to make contact, it is necessary to assure the quality of contact. The aim of using new means of communication is not to annul the value of direct contact, encounter, real communities, the ultimate purpose of communication. New technology offers an opportunity but it must be implemented with care and inserted into a boarder project; this is the task of media operators who have at heart the common good. 

In his message for World Communications Day 2009, the Holy Father speaks of  “desire for connectedness and the instinct for communication”: what are the requisites for good communication which fosters dialogue, integration, reciprocal respect, the search for the truth?

Every human being needs relationships, today this necessity passes by way of new information technology. Man is not an island, he cannot be alone, the instinct to communicate is part of human nature. But it must be quality communication. It is not enough to be ‘connected’, today many people are nearly always connected, but it is not enough; if it were only a question of connection, we would be flooded with new information technology and the information it channels from all over the world. What matters is not simply connection, but giving real meaning to communication, seeing communication as an opportunity. Means of communication, technological means would not exist without human input, human intelligence and sentiments which guide the life of man. 
Many initiatives show that the Church is reflecting on the potential of new information technology and that she is up to date: a blow for those who see the Catholic Church as outdated and focussed on herself?

The Church is communication, she was born of an announcement, an announcement and news which spread rapidly without any difficulty and without the Internet! The Church is a sort of “concrete internet ”, a connection with many branches, countless central and outlying articulations, she is universal living in every territory. Those who consider the Church an outdated institution  ignore the Church's very nature, she was born of a word - the Gospel - and a fact – the birth of Christ -, the Church has always communicated since her duty is to announce, to evangelise. The Church cannot do without new technology, useful for carrying the news of her announcement, the basis of the Church's work. 

With the arrival of new media, will traditional media have to re-think its role, modality and contents?

Undoubtedly, yes, television and newspapers products are soon old. The Internet and other forms of new technology make the path of news more rapid. Traditional media retain the primate of expert in  depth reflection and analysis, unsuitable for the new media which aims first of all for speed and participation of an ever wider public (blogs for example). However even traditional media are aware of the importance of the Web: most of major dailies have an on line version, which supplies readers with real time news in progress, updated as things happen. 
If it is true that in Italy the media system is in decline, how can Catholic media operators bear witness to the faith, without bending to compromise or manipulating reality?

Catholic media workers are called to bear witness to the faith and to work with competence. The fact that they are Catholics, men and women of faith, does not make them good journalists. Indeed today more than ever, media operators need training in their field of action. This poses a continual challenge, since new technology calls for different work patterns, different assessment. The Holy Father, in this year's Message for World Communications Day, after addressing young people, addresses all Catholics urging them to enter the issues of communication, not only with the witness of faith, but with professionally high values. 
Is radio still strong enough to be a channel of mission? And where is this media most used by Christian communities?

Radio today is very different from the past, it has entered the world of new media, but is still a very valid means of communication: first of all it suffices to think that in Africa radio is the only means of communication used for doctrinal communication and for community services: warning, communication, information. The radio is the only voice for many communities which have no other media. Radio is the sound track of daily life for many, people at home and people at work; radio demands less concentration than television and less apparatus. It is the means which offers the best company, its social factor is more humanising than the others. For missionary work it is fundamental, it is the voice of communities and groups seeking contact, anxious to share news, opinions, comments. The role of the radio in mission territories is most important: it suffices to think that the continent where diocesan radio stations are more fully developed is Africa, and very often Catholic Radio stations are only means of contact among communities,.

Can a multimedia situation be of valid service to Church communication and therefore to the faithful?

Certainly, multimediality develops the many occasions and opportunities which the Church has to reach her faithful at home; it opens more paths along which to reach communities in different ways, and also places the Church in front of the problem of gradual presentation of the message: speaking over the radio is not the same thing as communicating through the internet or print media. The Church in this case must realise that the means themselves are a message, a fundamental part of the message. The Church addresses the faithful, but not only the faithful, she addresses the whole community: multimediality allows a gradual presentation of theme and tone.

Interview with Prof. Don José Maria La Porte, 

expert in Institutional Church Communication Fundamentals,

Pontifical Santa Croce University 

How is communication approached from the ecclesial point of view?

In some ways the Church has been communicating for two thousand years, communication is nothing new for the Church. She communicated through the Church Fathers, through the Saints with writings and biographies, she communicated through art.

And today what are the traits of the Church's institutional communication?

Today in the 21st century we need to understand how to communicate well using the means available. To institutionally communicate the Church must reflect on the essential elements of her identity and strive to make these elements become a culture; given that in this 21st century the culture is a media culture, the faith must be communicated institutionally through the media, using the media certainly to proclaim the Gospel but also to create a culture. In this sense I find most interesting a new 'Cultural Project' launched recently by the Italian Bishops' Conference. 

How?

The Church communicates as the subject of communication when she communicates through her own official channels and as the object of communication when she becomes an issue of communication, as in the case of newspapers or radio or television, which have nothing to do with the Church but speak about her, and about aspects connected with her mission. In this sense the Church succeeds in creating an adequate strategy, she is able to present the faith adequately even in apparently indifferent contexts. In both cases, as object and as subject, the Church has a great opportunity for adequate communication of the faith.

How does the Catholic Church today, through her representatives, communicate the message of which she is depositary?

The Church intervenes in the public debate, officially, through her representatives. This official communication has a role, to be a moral counterpoint in public debate. However there exists also equally important non official communication, in line with Vatican II, on the part of the lay faithful, when they intervene in the media and when they receive media information.

What is the role of lay Catholics?

By means of professional work in the media the laity can achieve journalism which is open to the truth presenting the faith in an attractive manner. Their essential role as receivers of media communication is to be critical of news which is inaccurate, regarding matters of the Catholic faith.

How important is language (today and in the past) and how does it vary according to the times in society and culture and according to where the Church operates?

Language is and has always been a key aspect in the history of the Church. One institutional challenge, but also a positive point, is the fact of having a ‘deposit’ which can never change, a deposit which is dynamic and static at the same time, dynamic since is serves as a source of inspiration, and static because it remains a fixed point, an indicator, a signal along the path of history.

For example?

Saint Paul, whose Letters were decisive for the epistolary literary genre, many artistic movements born as fruits of the faith of the people down through the centuries, even the Sistine Chapel, remain rooted in a source of inspiration which is the revealed message, life blood which nourishes the expressive and artistic abilities of the human person raising them to a higher level.

Is this true in the 21st century?

The peculiarity of the 21st century is that the Church today must share this deposit in a media context, without fear, as she has always done. Society today is widely secularised and difficulties are complex, but even when the Church first began using the printing press, for example, there were religious wars, social scourges and a whole newly discovered continent, yet nevertheless, even in that difficult context, printing diffused the Bible.

Can media language and the language of the faith be connected?

Faith is able to vivify every human reality, including the new media developed in recent decades. Language is of key importance and every means created and developed has its own language. In turn, Faith has its own dynamic and nature, it must vivify that language and take it further; it is not only a question of mutual adaptation, faith becomes the development of engine communicative languages. The media has a language which must be lived, and it must be connected with human language and with the language of the faith, they must be put in relation with one another, because all three are creative. The result of this interaction is much more than simply the sum of the three.

However communication of the Christian message is not only institutional …

When the Church communicates institutionally she must find ways to illustrate this communication, examples and testimony in which the message is incarnated in people. To communicate fidelity in marriage, a statement is not sufficient, more effective is perhaps the experience of a Catholic couple celebrating fifty years of marriage! This experience speaks of love but it also speaks of faith.

How strong is the influence of the experience of numerous witnesses of the faith ?

Christians who work in the media or are media spectators, must be able to show their faith with authenticity and not be afraid of doing so. What is needed, also as a strategy of institutional communication, is faith incarnated in people, that is, God's grace visible and tangible, working in real people, which leads minds to the Church and thus to God. The experience of volunteers or missionaries for example, expresses not only solidarity and a desire to work well wherever one is, it opens another view point, faith in God, real motivation for dedicating one's life to others. The challenge is to find examples of these people whose attitude and life reveal the mystery of God, they change you, they help you. It is especially necessary to find exemplary young people concretely and actively involved.

The Church is often criticised from many sides for being outdated or even obscurantist, too conservative: are Church methods of modern communication suited to the needs of men and women of the Third Millennium?

Interest for religion, even on the part of the media, never wanes. To consider the Church obscurantist is prejudice based on the logic of minority/majority. In my opinion, today, the real progressivists are Christians, because they are not afraid to change things which some consider immovable; if anyone is progressivist and trusts reason, it is precisely the Christian who lives the faith of the Church, as demonstrated by the Discourse in Regensburg in which Benedict XVI was not afraid to speak about faith and reason. An obscurantist is someone who refuses to put reason in the field, to dialogue, to tackle the real issues.

Do you think these ideas are communicated?

We have some way to go. Certainly for the Church this is an exciting moment for communicating. Faith is unpopular in parts of society often closed to essential human questions, sectors which feed pressure groups often minorities, whereas real people admire faith; one example was the death of John Paul II. As one of our consultors of the Pontifical Council for Social Communications, puts it, there is a difference between public opinion and publicised opinion, what is publicised does not always reflect the actual opinion of the people.

Would you say that Church's present means of communication meet the needs of men and women of the Third Millennium?

I believe that the Church's official means of communication, although they have developed, can be improved, whereas the initiative of individual Catholics is certainly up to date. On the Internet, for example,  there are many things, even small, part of daily life, news, blogs, forums on the Church and the Pope, a movement from the ground upwards which is moving forward from the point of view of communication.

In what direction can the Church improve and develop her use of the media?

First of all, through formation of personnel in institutional communication offices, instilling a sense of communication and love for professional journalism; formation also for lay people working in communications, helping them to live the faith integrally. Thirdly, helping media users form a moral criteria. The challenge is to help Christians express the faith in every possible manner.

Could the necessity to use the media and new information technology weaken the Christian message?

Never before has the message of the faith succeeded in reaching everywhere as it does today, the Church today is able to reach much further than in the past. Nevertheless the media, the Internet can never take the place of personal sharing of the faith. Faith will always need human relationships, witness, sharing, a path of growth, a community of believers.

How should a good Catholic media function?

The medium par excellence must be thought and understood as a complement and service; a Catholic web site can draw people to believe, to pray, it is an extraordinarily useful means, through which people learn more about the Pope, about Catholics in other parts of the world, and not long ago this was unthinkable. The danger is that the Internet might be used to eliminate the interpersonal dimension of proclamation, spiritual direction, formation. A media should never attempt to replace other channels through which faith is developed. Its aim should be to complement and to serve. However the potential is great, also from the point of view of the creation of a Catholic culture.

One sees a certain ‘diffidence’ on the part of the Church with regard to television; why is this?

The media in themselves are neither negative, nor positive, it depends on their message. In a secularised society television assumes a negative role when programmes are poor and viewers spend too much time watching them; very often the media, particularly television, tend to tackle Church issues superficially; programmes often want the presence of a Church representative simply for debate, not out of a genuine interest to reach the truth on certain issues.

Does this suppose a barrier?

It is not easy to approach a media which spectacularises, simplifies, dramatises and needs to reduce two thousand years of history to one minute. The barrier is not against the means, but against the culture of superficiality and the double talk of some who intervene on the media; for many of them religion and faith  represent a problem; but the means is not a problem. The real problem is cultural and ideological and the formation of false communication clichés.

Does the radio still possess the communicative and missionary power necessary for the Church?

Yes, because every media has its own audience and particularly in parts of Asia, Africa and Latin America, for geographical and historical reasons radio is still the only means of communication.

When satellite media does reach these areas, what will happen?

I believe radio will retain its audiences even when television arrives. Radio is immediate, warm, it favours the intimacy of the message, it concentrates on words not images, it is an extraordinary transmitter. Problems arise when radio is functional rather than creative, when the means comes before all else. Instead, radio is similar to an orchestra, from which to draw the best and the greater your creativity, the greater your audience.

Only religious programmes?

Christian radio does not mean confessional radio, Christian journalists do not speak only about religion, they aim to speak the truth and work professionally. In some parts of Europe, Africa and America Catholic radio stations have become points of reference. Radio has potential which should not be underestimated. 

In the 20th century and in this present 21st century there has been a close connection between Pontificates and communications: in your opinion what were the most innovative steps taken by the Pontiffs in the field of communications?

I recall the first cinema images of the Pope walking in the Vatican Gardens 1898 (Leo XIII) and the institution of Vatican Radio (Pius XI) and the fact that Paul VI was the son of a newspaper editor, and also John Paul II and Benedict XVI exerted considerable influence on the media.

In what sense?

They did more than just represent the Church's Magisterium in the media. John Paul II made the Church an issue of public interest, he eliminated to some extent prejudice against the faith among certain professional newsmen; he travelled widely, he reached out to dialogue with journalists, in a sense, he himself was the message, the witness. His Pontificate gave great impulse to Church communication.

And Benedict XVI?

Although quite different, both Pontiffs are highly mediatic. Benedict XVI is connected not with the media as media, but with its contents, with its capacity to enter the public debate on specific issues. As one Vatican expert recently said, the positively surprising thing is that besides the capacity to intervene in public moral issues, his ordinary magisterium never fails to give pride of place to the liturgy; rather than “the media agenda” he follows the logic of the message proposed through the liturgy. At the same time he is not afraid of tackling certain issues when necessary, even though it might seem unpopular because he always goes to the essential.

________________________________________________________________________________
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